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•Good design considers the brand, 
usability and conversions. 

•Design is marketing. 

• Saving on design is expensive. 

•A good design last longer.  Redoing a 
design is costly and exhausting. 

 
 

 



•Developers/Programmers are 
not designers 

•A jack of all web trades = I am 
not great at any of them! 
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• Establish the Sales Funnel 

• Gather Assets (product, images, content, etc.) 

• Visualize the Sale – Wireframe 

• Think Mobile from Day One 

• Decide on Your Conversion Metrics  
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•AIDA – Attention, Interest, Decision 
and Action 

•Clear Call to Action 

•Visual Hierarchy 

•Understand How We Read 
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•Placement 

•Continuance 

• Isolation 

•Contrast 

•Proportion 
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•The Reading Process 

•Design for Readership 

•Stick to Standards 
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END OF SESSION THREE 
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