Make More Sales
with Your Website

Gina Nieves @marknetgroup




Welcome

* | want you to succeed
* | am an entrepreneur
» Consulting - Fortune 100 to startups

* | have built over 500 websites




Key Elements to Success
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Identify Your Target Market

Target Market




Buyer Personas



Worksheets

Discovery Document — Client Survey — Informational Interviews




Survey Your Clients

» What is your biggest challenge with ___ ?
(Enter your niche or specialty)

» What specifically would change in your life if
that challenge were gone?

 Would you be interested in working with me on

t? (7)




Informational Interviews

» Why did you choose to work with me?

* \What are the 3 words or phrases that
describe what | was like to work with?

* What results did you get from working with
me?

* Do you have any suggestions for me?

)




Your Online Brand

* Use three adjectives to describe how you
want to be perceived.

 What are the key reasons your target audience
chooses you (Price, Convenience, or Quality)?

* Your website must enhance your brand.

» Your brand will attract a specific customer!!

(o)




Non Profit Organization

Extraordinary reach.
Unconditional care.

Bl ot aricen Life-changing results.

s YN Independent Youth
ABOUT SCO ~ il - ~ d Action Fund

ABOUT OUR ACTION FUNDS il f Launching successful young adults
OUR CORE SERVICES

EVENTS Learn More | Donate

PRESS & PUBLICATIONS
HOW CAN | HELP?
SCO VIDEOS

Our Vision News Events
SCO Family of Services envisions SCO's E-News, April 2012 Madonna Heights Golf Outing
News Honoring Bill Tyree Sr.

communities throughout New
June 11,2012, 10:30 AM

Wheatley Hills Golf Club
Close to Home East Williston, NY

York City and Long Island that New York Nonprofit Press — March 26, 2012

support family life and personal
well-being, where everyone has Education Week —March 12, 2012 Madonna Heights Golf Classic

Dandedl anenina Onncda\lariak: of Linnarina Cran AMacin




SEO Services

HOME PLANS & PRICING HOW IT WORKS NEWSROOM BLOG FAQS RESOURCES LOGIN

PR UNDERGROUND

$20. 5 MINUTES. 1ST PAGE OF GOOGLE

SOCIAL MEDIA PRESS RELEASES
& Rank higher on Google within minutes
& SEO and Social Media all in one

& Search Engine Friendly Online Newsroom

See Plans & Pricing &

@

PR Underground's releases offer companies a cost effective SEO boost, directly targeting
prospective clients and journalists. To sum it up: excellent customer service, user-friendly

interface, affordable packages
YASMINA YKELENSTAMI, PRODUCER - CNN




Products & Lifestyle

b

$20 off $100 | $50 off $200  Hurry, offer ends 5/19!
Home Goods Clothing Wellness Yoga Fitness Videos Gaiam TV For Men

- Save up to 25%
~0n eco-smart .
Reversnble Outdoor Rugs

= 20% off
organic percale " = Mensyoga
bedding! —— _collection

ATAIANAIALY,




Branching Out

@ cAlAMTV oo € o

HOME CATEGORIES PEOPLE MOST POPULAR RECENTLY ADDED DEVICES

-

EXPLORE SPIRITUALITY, METAPHYSICS &
PERSONAL GROWTH ON GAIAM TV

LEARN MORE

Live Healthy Spiritual Growth Seeking Truth

Choose your path to health and wellness Add inspiration to your life with Gaiam TV's films Get an alternative to mainstream media. With




Your Website Voice

Let's take inventory of your existing messaging

» Speaking your target market's language is key.
Use words that influence them to take the
primary action.

» Are you addressing their areas of concern?

» Are your product descriptions matching how
your target market searches for your product.




The Website Goals & Conversion

 What is the primary action the site visitor should
take when coming to your site?

e The CALL TO ACTION must be in the ZONE!

* That primary action must be part of the sales funnel.

* Once you decide on the primary action, the layout
and design will influence buyers to take that action.

* |t may be different for products vs. services.




Helpful Tools

* Google Analytics

* Google+ Profile

* Google Webmaster Tools

* Google AdWords Keyword Tool



http://www.google.com/analytics/
https://www.google.com/webmasters/tools/home?hl=en
https://adwords.google.com/o/Targeting/Explorer?__c=4359405254&__u=4245821894&__o=cues&ideaRequestType=KEYWORD_IDEAS
https://adwords.google.com/o/Targeting/Explorer?__c=4359405254&__u=4245821894&__o=cues&ideaRequestType=KEYWORD_IDEAS
https://adwords.google.com/o/Targeting/Explorer?__c=4359405254&__u=4245821894&__o=cues&ideaRequestType=KEYWORD_IDEAS
https://adwords.google.com/o/Targeting/Explorer?__c=4359405254&__u=4245821894&__o=cues&ideaRequestType=KEYWORD_IDEAS

Goals for the Week

» Complete worksheets
» Create buyer personas

» Take inventory of your site’s personality
(aka brand)

» Set up the helpful tools




END OF SESSION ONE






