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• Placement 

• Continuance 

• Isolation 

• Contrast 

• Proportion 
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• Red – stimulates adrenaline, metabolism, exciting, & dramatic, passion. 

• Orange – active & energetic. Promotes happiness, enthusiasm, creativity.  

• Yellow – active color, visible, & overpowering. 

• Green – Soothing. Growth, freshness, hope, wealth & stability. Easy on the 

eyes. 

• Blue – openness, intelligence, faith, trust, and calming. 

• Purple – prestige, power, & wealth. Flowers, wine, & gemstones. 

• White – clean, perfection, light & purity. 

• Pink – feminine, love, compassion, hope & calming.  
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• Create a color palette using these sites 

– http://Colourlovers.com 

– http://kuler.adobe.com 

– http://colorschemedesigner.com/ 

• Do I have great pictures? 

• Texture can be great. 
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• Selecting web safe fonts - Google Fonts, TypeKit, 

FontDeck 

• Font size – 16px standard for body copy 

• Leading – Line height 

• Text Alignment 

• Font size 

• A smaller column size is better 
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Layout 

Color 

Typography 

Is the site reinforcing my brand? 

Is everything supporting the CTA? 

Browser/Device Compatibility 
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