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• The right information is key 

• Search engine optimization (SEO) 

– On-page vs. Off-page 

• Blogging 

• Social Media 
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• Goals Google measures. 

• What do you measure? 

• Using Advanced Segments. 
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• Install Google Analytics 

• Setup goals and monitor conversions 

• Monitor traffic & keywords used 

• Set up advanced segments 
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• Doing keyword research is a vital.  

• Find keyword phrases in sub topics. 

• Research competitors that are ranking well. 

• High Volume vs. Relevancy 
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Use targeted keywords in your content: 

Add to your page title at least once. 

Add to content in HTML text at least twice. 

The first sentence is important. 

At least once in your header tag. 

In your URL if possible. Not a priority! 

Meta description is your call to action. 
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• No more than 70 characters long. 

• Focus on 1-3 keyword phrases in each Title Tag. 

• Include the most important keyword phrases at the front of 

the title tag. 

•  Write your Title Tag for users & search engines. 

•  Include your Brand name in the Title Tag. 

•  Every page needs a unique Title Tag. 
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• No more than 150 characters. 

• Should be descriptive. 

• It is your call to action so make it count! 

• Google may not use your meta description. 
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• Flash hurts your SEO or splash pages. 

• Too many ads on the top of the page. 

• A site that looks too crowded in the Google preview. 

• Content and heading always in text.  

• Keyword stuffing in the footer in white. 
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• Favor more up-to-date relevant results. 

• Blogging is the answer. 

• Timely results means faster results for you. 
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• Submit XML sitemap to Google Webmaster Tools. 

• 301 Redirects 

• Videos are ranking very high on Google. 

• Alt Tags 

• Internal Linking 

• Page load speed – https://developers.google.com/pagespeed 

• Permalink structure 
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• Link building (link:www.domain.com) 

• Blog commenting & Guest Blogging 

• Sponsored Reviews 

• Social media activity 

• Social Media Press Releases 

• Videos are ranking very high on Google. 
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Review your existing SEO/Google Analytics 

Keyword Research 

On-Page Optimization 

Off-Page Optimization 

Continue to measure results and adjust 
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